
Wine country and farm fresh visitor experiences in the

Pacific Northwest. The Yakima Valley brand strategy was

created after months of external customer research,

analysis, and extensive consultation with residents,

government, community and business leaders through

surveys, interviews, and focus groups. Importantly, it

had to be closely aligned with the region’s increasing

focus and investment in visitor infrastructure in regard

to wine tourism and agri-tourism.

Clear Differentiation Leads to Increased Visitation

The Yakima Valley brand summarizes the competitive

focus for the region’s visitor experience through the

phrase, celebrate food and wine (not a tagline). This is

guiding the communications of the VCB and its partner’s

key messages and product development initiatives.

The Yakima Valley now has a strong unifying banner that

is a rallying point for a region that has not consistently

presented itself in a unified manner. The result is

increased focus, cooperation and a growth in visitor

numbers that exceeded the state average.

“TDM is a professional operation that does great 

work. I have worked with them in two communities 

and each time they hit the destination brand on the 

nail.

TDM has one of the best destination branding 

processes around. They are thorough, professional, 

sensitive to community dynamics and get the job 

done. If you're thinking of using them I have just two 

words: do it!”

John Cooper

President/CEO

Yakima Valley Visitors & Convention Bureau

www.DestinationBranding.com

A Strong Unifying Identity for the 

Yakima Valley

The Yakima Valley is one of the

nation’s largest producers of

agricultural crops and provides

more than one-third of the wine in

Washington State. The region’s

Destination Promise™ is founded in

having the greatest number of


